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Abstract 

Motion pictures are the components of films or videos. It has been observed 
that filmmaking is largely concerned with a method of creating apparent 
movement of series of hand drawn, computer designed, or photographic 
images – a phenomenon which is popularly  referred to as motion picture or 
animation, (Tebu, 2010). Also, the making of films often involves several role 
players that constitute the movie crew and cast. This paper focuses on the 
Nigerian (Nollywood) filmmaking experience vis-à-vis the strengths and 
challenges of the movie industry. It reveals that Nollywood has made 
appreciable progress, and that it has a huge potential to engender greater 
social, cultural and economic dividends if adequately harnessed for these 
ends. Hence, the paper recommends, among others, the standardization of the 
Nigerian movie industry. 

 
 

Development is a core issue of national concern. Hence, attention to this issue 
is imperative, it can neither be constructively overemphasized nor the word 
“development” become a cliché in national planning. Societal focus on issues bordering 
on development reveals a dire need for it for the betterment of the lives of its members 
through improved standard of living. Development is the collective yearning of the 
citizens of any nation in the course of civilization. Development can be perceived or 
understood as ‘the gradual growth of something so that it becomes more advanced, 
stronger, etc.”, Hornby, (2001). Diverse nations are in constant search for that 
additional quality that will add value and accelerate advancement in their economies, 
solve social problems, fast-track scientific and technological progress and all round 
development. 

There is a tendency for policy makers to beam their search light for 
developmental strategies on manufacture of industrial goodsor the development of 
science and technology. Usually, less attention is paid to arts, including visual and 
performing arts. Tebu, (2010), observed that Photography (which is an aspect of 
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Graphic Design, an integral part of Visual Arts), involves both still and motion 
pictures. Motion pictures are the components of films or videos. It has been observed 
that filmmaking is largely concerned with a method of creating apparent movement of 
series of hand drawn, computer designed, or photographic images – a phenomenon 
which is popularlyreferred to as motion picture or animation, (Tebu, 2010). 
 
Statement of the Problem 

Movie production is not new in Nigeria. It’s existence has spanned some 
decades in the country, and the growth of the movie industry was rather astronomical at 
the outset of the digital era of filmmaking. Home videos, as the movies were commonly 
called, were more popular among Nigerian viewers than they are today. It is no secret 
that a lot of Nigerians are now seen watching mainly foreign seasonal films from the 
Philippines, China, Korea and other places, in preference to Nigerian films, a relatively 
new development. At times, one hears Nigerians observing, for instance, that they 
could tell (predict) the ending of the movie they are watching, a possible indication of a 
similar trend in the scripts (movie stories). 
Also, one sometimes observes issues with sound or other technical aspects of Nigerian 
films. These are clear indicators that the Nigerian film industry is in dire need of 
improvement if public appreciation and enjoyment of Nigerian movies would 
appreciate rather than depreciate with time. 
 
Nollywood and the Nigerian Experience 

The fact has been acknowledged that the film industry in Nigeria has witnessed 
appreciable growth in recent times, and that, in order for Nigerian films to integrate 
fully and competitively with others in the global market, it must be ensured that global 
best practices are not ignored, (Tebu, 2010). Furthermore, the author, (Tebu, 2010), 
cited an article by Akinosho, (2008), as contained in the Guardian newspaper of March 
2, that critics have argued that whereas Nollywood has worked magic on audiences in 
Africa , and the African Diaspora, the response by others has been limited to scholarly 
appreciation.  “There are scholars in America and Europe queuing to do rigorous 
research into how an informal production milieu has grabbed the imagination of an 
entire continent”, (Akinosho, 2008, in Tebu, 2010). This description of the production 
milieu of some, definitely not all Nigerian movies, as informal may not be understood 
as cynical, but factual. Hence, it is not salutary. This means that there is need for 
standardization of the entire production process of Nigerian movies. The movie script, 
for instance, should reflect a high level of intelligence, it should both entertain and 
educate. The wish-wash approach of script writing and movie production, which is 
geared towards quick turning out of movies for quick financial returns, should be 
seriously discouraged. 

A popular Nollywood actress who studied English rather than Theatre Arts in 
AbiaState University, once stated, ‘I keep telling people that we are magicians here. 
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See where we have been able to take the industry with little or no support from 
government. Most people did not believe we would get here. I think the only thing we 
need do now is to be more focused and we need to pay attention to the technical 
aspect’, (Shaibu, 2008, in Tebu, 2010). 

There is an air of confidence that is reflected in the above statement, this 
suggests a state of conviction of the actress of some achievement and value in 
Nollywood. Beyond this, the statement reveals an actress who was hopeful of the future 
of Nollywood. Therefore, one can infer that film production in Nigeria adds value to 
the citizenry, and that standardized film production in Nigeria should further result in 
addition of more value to the nation, thereby, boosting socio-economic development. 
Oshiyemi (2014)observed that Nigeria’s movie industry, Nollywood, is a certified $5.1 
billion (£3bn) industry, and added that the figures validated by the IMF and World 
Bank captured Nollywood under “Motion pictures, sound recording and music 
production valued at $55bn (£33bn).Oshiyemi (2014)further added that this sector is 
one of thirteen new activities that have just been included in Nigeria’s new GDP 
figures. In the opinion of the stated author (Oshiyemi, 2014), the industry employs over 
a million Nigerians and is a major foreign exchange earner for the country. As the 
above data are rather impressive, one may be anxious to know why this is so. How big 
is the market for Nollywood productions? In order to answer this question, one may 
once again refer to a statement by Oshiyemi (2014), that Nollywood is a global film 
industry with very strong historic, cultural, economic and political roots in the USA and 
the UK.  
 Perhaps therefore, it is in recognition of the valuable role that filmmaking plays 
in the economic development of Nigeria that the Federal Government of Nigeria made, 
or makes effort to support, or stimulate the growth of this entertainment sector by 
providing financial assistance.According to Madu (2013)the thenMinister of Finance 
and Coordinating Minister of the Economy, DrNgoziOkonjo-Iweala, announced the 
guidelines for accessing the sum of N3billion meant for the movie industry as grant 
from the President. It was further observed that theinitiative has been dubbed Project 
ACT (Advancing Creativity and Technology) in Nollywood and is meant to improve 
and promote key components of the movie value chain through the provision of grants 
to existing or aspiring practitioners in the industry.A value chain, according to an 
online dictionary (http://www.businessdictionary.com/definition/value-chain.html), 
refers to interlinked value-adding activities that convert inputs into outputs which, in 
turn, add to the bottom line and help create competitive advantage. The online source 
added that a value chain typically consists of (1) inbound distribution or logistics, (2) 
manufacturingoperations, (3) outbound distribution or logistics, (4) marketing and 
selling, and (5) after-sales service. And that, these activities are supported by (6) 
purchasing or procurement, (7) research and development, (8) human resource 
development, (9) and corporate infrastructure. 

Harnessing Filmmaking for Rapid Socio-economic Development in Nigeria 
 



 
 

225 
 
Journal of Resourcefulness and Distinction, Volume 12 No. 1, July, 2016: ISSN 2276-9684 

 On the issue of content, Hazeez (2013)observed that EmekaMba, formerly the 
Director General of the National Film and Video Censor Board (NFVCB) and who was 
in the month of May made the Director General of the NBC, stated that the most 
important and pressing challenge, as identified by him is quality contents. In his words, 
“Obviously the major challenge of the Nigerian Film industry and if you look at it, you 
would find a close connection between the TV and film industry, so it’s about content. 
We are lucky in Nigeria because I would say Nigeria is the content provider for Africa 
as far as audio-visual content is concerned. Furthermore, Hazeez (2013) observed that 
the Director General of the NBC stated that Nigerian films are usually clean and lewd 
scenes are usually not aired on television, although many movie makers still complain 
about the tough nature of the NBC. And that, many movies and TV drama end up not 
seeing the light of the day, after being sanctioned by the NBC. On this, Hazeez (2013) 
presents an explanation by Mba, that it is due to the tough nature of the corporation, 
and it is for the good of the vulnerable. 

At this juncture, it is noteworthy that the social preservation of modesty or 
morality is vital for social development. This is because, a largely morally depraved 
civilization or society would, in the long run, become self-destructive. Hence, 
filmmaking is a potent tool for shaping social thought and the cultural evolution of a 
people, Nigerians not exempted.  
The Director General of the NBC further stressed,  

We have a no-nonsense approach when it comes to lewd and obscene 
messages… we have the right to protect the viewers… We need to make sure that lewd 
and obscene contents or any kind of harmful content is not available on our airspace. 
That is something that we have many measures in place to tackle… We also on a 
regular basis interact with the industry to discuss and educate them about various 
codes… We have a very aggressive policy when it comes to such issues, (Hazeez, 
2013). 
 
Role players in the Making of a Movie 

At commencement of movies the varied players in the making of movies are 
listed, such as D.O.P., which is Director of Photography etc. The areas that are relevant 
to Graphic Design should be treated here.In the words of Buckalew and 
Wulfemeyer(2005), movie audiences have always been able to see a list of credits 
before and after a film, identifying the people who have performed specific tasks in the 
making of a movie. In this context, the list of the varied players in the making of 
movies have been described as the list of credits. Some role players in the making of a 
movie (movie credits) are described below. 
1. Executive Producer: 
The executive producer, according to Buckalew and Wulfemeyer, (2005), is not a title 
that describes an active participant in the production of a movie, but is someone who is 
a heavy financial backer or the owner of a production company. The authors further 
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observed that it is quite likely that the executive producer could be someone who 
owned the rights to the script or has served as a business manager for the featured star. 
A more recent source, en.wikipedia.org, concurs with the above view. According to the 
Wikipedia, an Executive Producer (EP) is a producer who was not involved in the 
technical aspects of the film-making process in the original definition, but has played a 
financial or creative role in ensuring that the project goes into production. 
2. Producer:  
A film producer, according to Paul (2013) creates the conditions for making movies by 
initiating, coordinating, supervising and controlling matters such as fundraising, hiring 
key personnel, and arranging for distributors. Paul (2013) added that the producer is 
involved throughout all phases of the filmmaking process from development to 
completion of a project.Buckalew and Wulfemeyer(2005) did not contradict this view 
as they noted that the producer is the active supervisor of the complete project with 
responsibility for coming up with the budget, staying within the budget and on planned 
shooting schedule, hiring the writers, the director, the actors and other key production 
personnel. The web source en.wikipedia.org reveals that film producers are the ones 
who owna portion of either the film company or the film's intellectual property rights 
(“Film Crew,” 2015). 
 
The Role of the Graphic Designer/Visual Communicator in Filmmaking  
3. Publicity Designer: 
Paul, (2013), the Publicity Designer, who works under the supervision of the director 
and in coordination with the art director and the publicist, develops, coordinates, 
facilitates, and oversees the design of publicity materials including posters, promo 
shots, and the website, The afore mentioned author added that the specific duties of the 
Publicity Designer include:  
• Design and implementation of production website. 
• Design of posters and other promotional materials. 
• Design of Electronic Press Kit materials. 
• Design of DVD. 
4. Publicist 
The publicist, according to the online corporate author, en.wikipedia.org, (2015), liaises 
between the film production and the media. They create press releases, in collaboration 
with the producers, and work with the stills photographer. 
5. Director of Photography 
Photography, still or motion (cinematography), is an integral aspect of Graphic or 
Visual Communication Design.In movie production, the director of photography 
(DoP), according to en.wikipedia.org, (2015), is the chief of the camera and lighting 
crew of the film, who makes decisions on lighting and framing of shots in conjunction 
with the film's director. Furthermore, the aforementioned author posited that, typically, 
the director tells the DoP how he or she wants a shot to look, and the DoP chooses the 
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correct lens, filter, lighting and composition to achieve the desired aesthetic effect. The 
DoP is the senior creative crew member after the director. 
6. Camera Operator 
The camera operator uses the camera at the direction of the cinematographer, director 
of photography, or the film director to capture the scenes on film or video. Generally, a 
cinematographer or director of photography does not operate the camera, but 
sometimes these jobs may be combined, (en.wikipedia.org, 2015). 
7. Set Decorator 
The Set Decorator, according to Paul, (2013),works closely with the art director, 
production designer, construction foreman, and DoP to dress and decorate the sets, with 
specific duties including: 
• Painting, draping and arranging props 
• Small-scale landscaping. 
 
Challenges Confrontinig Nollywood –The Nigerian Movie Industry 

In the web source, www.nairaland.com/103650/problem-nollywood, the 
internet user, Josh josh (2008) observed that the problem of Nollywood is that of short 
sightedness, that one man can only tell a story to his friends and family, but that “when 
you are attempting to get a wider audience, you should begin to branch out and call 
others in”.  Josh josh (2008), who claimed to live in the UK and to have worked with 
award winning producers like Steve Dawdry and host of others, stated that a typical 
movie that you edit into maximum 2 hours takes about 9 months to 18 months to make 
in the UK, and lamented that he heard it is almost 1 - 2 weeks in Nigeria, with one 
writer, producer and maybe executive producer.  And that, the worst part is, one gets 
Nigeria films in parts 1,2 and even 3 in less than 6 months. This can be thought to 
suggest that the production process is not standardized, or ideas are not allowed to fully 
mature. The idea, therefore appears to be to complete the production and post-
production in record time, release the movie into the market and expect financial 
returns, or gain. However, it should be noted that a high quality movie speaks for itself. 
This is the position of Mbamara (2011) who stated, “if the work is good the public will 
consume it, and by that, the public remains the final judge of the performance of any 
artist, producer, or promoter”. 

On a positive note, Josh josh (2008), acknowledged that there are award 
winning Nigerian cinematographers that can be easily available to point people in the 
right direction if they want to learn how the industry can move forward, and stated that 
there is more to screenplays and doing films than owning a camera and a few 
misguided people. 
 Furthermore, Josh josh (2008) lamented perceived negative impact of poorly 
turned out Nigerian movies on the foreign image of Nigeria, stating that he was aware 
that not every movie house has the money to do big work but all these one man bands 
telling same old story about people rituals and women torture will not help, and that 
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film productions are always in the form of collaboration of many businesses and 
entities.  

The point is that, after a writer comes up with a movie script, producers would 
examine it for corrections. Also casting directors and actors who are experts at their 
jobs would further help to enrich the entire work. This connotes the need for 
collaboration, co-operation and harmony or team work among stake holders. 
Mbamara(2011) campaigned against in-fighting in the Nollywood (movie) industry, 
stating “Let us concentrate on our works and let our works speak for us. Rather than 
begrudging others, let us wish them well, or humble  ourselves to ask them how they 
made it or how we can join them to make it together” 
 
The Need to Harness Nollywood for Better Socio-Economic Dividends 

It has been observed that currently, the largest markets for the modern film 
industry by box office are United States, China, and Japan; and the countries with the 
largest number of film productions are India , Nigeria, and the United States, (“Film 
Industry, ” 2015).Correlating the above pieces of information, one could reasonably 
state that although Nigeria produces more films than China and Japan, her box office 
earnings are below that earned by each of the two countries. And that, the large market 
for Hollywood movies of the united States is commensurate with box office earnings of 
the States. An examination of the high quality of Hollywood movies is one of the 
factors that should shed some light on the relatively high earning returns of the 
industry. 

Given that Nigeria is one of the three countries in the world with the largest 
number of film productions, this country has a huge potential for greater socio-
economic dividends if Nollywood is better sponsored, as well as structured to meet 
immediate and remote national goals. Desirable social attitudes could be effectively 
realized through the affective medium of films. The economic benefits of employment 
of the citizenry, contribution to national income, and cultural branding (the use of films 
to make statements of cultural identity that positively portray the nation) cannot be over 
emphasized. A good image of the country is a factor that has the potential of facilitating 
the in-flow of foreign investment and tourist activities. 

Also, it was stated that Nigerian cinema is Africa's largest movie industry in 
terms of value and the number of movies produced per year. And that, although 
Nigerian films have been produced since the 1960s, the rise of affordable digital 
filming and editing technologies has stimulated the country's film and video, (“Film 
Industry, ”2015).The above foretells the socio-economic fortune that is accruable to 
Nigeria if Nollywood is harnessed through standardized movie production. The 
aforementioned source further unveils the fact that Nigeria's film industry is currently 
ranked as the 2nd largest film industry in the world (after India) based on the number of 
films released per year, and puts the financial value of the film industry as being worth 
over US$3.5 billion, (“Film Industry, ” 2015). 
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Enahora(1989), opined that film represents cultural forms which play an 
important role in the social development of the citizens, and argues, “we have failed to 
use the cinema to create interest and awareness in our developmental programmes”. 
The author further posited that cultural development is an integral part of national 
development. In the view of Enahora (1989), cinema as a means of education could 
play a great role in the development of the nation. This underscores the fact that the 
making of intellectually relevant films is relevant for intellectual development of the 
citizenry of a nation, thereby developing the people that develop the nation. 
 
How to Harness Filmmaking for Rapid Socio-economic Development in Nigeria 
Some steps that could be taken to effectively harness filmmaking for rapid socio-
economic development in Nigeria include: 
(1) Ensuring standardization of the pre-production, production, and post-
production processes of Nigerian movies. 
(2) Government film regulating agencies should ensure that the films that movies 
that do not meet national setstandard in the technical aspects of filmmaking are not 
released into the Nigerian market, and culprits or offenders in this regard should be 
seriously penalized. 
(3) Government film regulating agencies should organize sensitization 
seminars/workshops to enlighten would be, and practicing filmmakers on best practices 
and national requirements in the industry. 
(4) Suspected piracy locations should be randomly visited with a view to ending 
the problem of piracy in the industry, thereby encouraging genuine filmmakers to be at 
their best in terms of output.  
 
Conclusion 

The issue of development can be said to be core in Nigeria national 
consciousness, and the developmental approach is thought to be multi-faceted. One 
facet of this holistic approach involves an examination, development, and harnessing of 
the social, and economic strengths of filmmaking in Nigeria. It rubs off on (or affects) 
entertainment, culture, and education of the citizenry- this study delved into these 
issues bordering on development and the need to enhance national development 
through filmmaking. 

 
Recommendations 
a. The paper recommends standardization of the technical process involved in 
Nollywood movie productions to ensure global best practices that should foster the 
qualitative growth of the industry and thereby stimulate rapid economic growth in 
Nigeria. 
b. Nollywood movie script writers should focus on the entertainment, cultural, 
intellectual, educational, and national values of filmmaking in order to improve on the 
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quality of movie stories. Effort should be made to avoid lewd scenes and nakedness in 
the bulk of movie scripts. This is because depravity will not positively enhance the 
development of a civilization. 
c. International film festivals should be organized in Nigeria and prestigious 
awards of excellence should be presented in recognition of the best of movie 
productions. This should provide some flavour as inspiration for budding and notable 
film makers to be at their best in their practice. 
d. Government policy and support should be further designed and implemented to 
strengthen the Nigerian movie industry. 
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